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Healthcare and community well-being in

California, Hawaii, Oregon          
and Washington

Serving more than 75 
communities, 20 hospitals,     

250 clinics and 4,500 providers
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Mission Living God’s Love by inspiring health, 
wholeness and hope

Strategic Vision

Behaviors

Brand

“By the end of 2020, Adventist Health with our 
engaged physicians, workforce and community, 
will transform health…

Be Love | Be a Force For Good | Be a Mission 
Owner | Be Welcoming | Be Brilliant

At one with our mission

ONE Adventist Health starts here.



BRAND GOVERNANCE

Budgeting Digital PropertiesService Line Campaigns Research Scalable ContentReputation CampaignsStrategy

Market-Level Strategy EventsService Line PromotionsMedia BuyingCreative Refinement 

System-Directed, 

Regionally Deployed





Hospitals

$12B 
Revenue 

50

5M+
Patients 

served 

annually

Employees

80K



It all began in 

2012

Strategy



Wholeness



Terry Shaw Named CEO





Consumer Engagement Tools 

Unified Cultural Framework

Spiritual Care in the Outpatient Setting

Care Navigation



Wholistic

Exceptional

Connected

Affordable

Viable



SENIOR BRAND GOVERNANCE

National Branding Market Volume Driving 

BRAND COLLABORATIVE

Best Practices  |  ROI  |  Ignite/Foster innovation |  Creative Solutions  |  Inspire Leadership Growth



Bringing Your Brands To Life





Wholeness



Wholeness as a
cultural movement

#feelingwhole







Video 1

AdventHealth

“”Transition Commercial 60-Seconds”



Video 2

AdventHealth

“”Launch Commercial 60-Seconds”



feel relief by monday  
#1 ER nearby

feel better  
by tomorrow morning



Video 3

AdventHealth

“”Urgent Care 15-Seconds”







Video 4

Adventist Health

“”Launch Event 90-Seconds”



Video 5

Adventist Health

“Inspired By You 60-Seconds”





Inspired by your extra mile.



The Good, The Bad and The Ugly

Source: The Wallpaper

360-Degree View













Help your ❤️ in <3 minutes: Speed walk, jog, or sprint for 15 

seconds,

rest 45 seconds, and repeat 3x. #AmericanHeartMonth

AdventHealth



Positive feedback

91% 



ER

Centra Care

Cardiovascular

Cancer

Women’s

Relief

Better

Confidence

Hope

Assured

Peace of  Mind Peds



Video 6

AdventHealth

“Cardiovascular 15-Seconds”



The Good, The Bad & The Ugly











How’d you get up here?





AdventHealth



AdventHealth







Putting A Bow On Today



Start With Why

Go All-In

Go All-Out

Stay Strong



What’s Next?



Video 7

AdventHealth

“DJ Commercial 60-Seconds”



Video 8

Adventist Health

“Women’s-She is amazing 30-seconds”
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Questions?

Please be sure to complete the session evaluation on the mobile app!



Joshua Cowan

 VP Strategy and Communication, Adventist Health

 CowanJR@ah.org

 Joshua Cowan is driven by a belief that healthcare must evolve as 
an industry to achieve its purpose. He is committed to expanding 
the scope of the healthcare industry from healing patients to 
transforming the health experience of communities.
As the strategy/communication executive for Adventist Health, a 
faith-based, nonprofit integrated health system serving more than 80 
communities on the West Coast and Hawaii, he led a 2017 initiative 
to align 20 hospitals, 350 clinics and all services under a shared 
identity. Joshua now leads system-directed / regionally-deployed 
marketing, communications and strategy functions to support the 
shared mission and brand.

Joshua Cowan
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Sharon Line Clary

 VP Marketing, AdventHealth Orlando

 SharonLine.Clary@AdventHealth.com

 For the past 23 years, Sharon has been with AdventHealth (formerly 
Florida Hospital) in various roles including marketing, strategic 
planning, business development, physician recruitment, community 
relations and philanthropy. Currently, she is Vice President of 
Marketing for the flagship of the organization in Orlando, Florida. 
Here, she oversees strategic marketing and sales for the nationally 
ranked health care system which cares for more patients than any 
hospital in the country. AdventHealth Orlando encompasses 10 
hospitals, 11 emergency rooms, 24 urgent care centers, dozens of 
outpatient facilities/services, a 600+ employed multi-specialty 
physician practice and 2,500+ medical staff.

Sharon Line Clary
Vice President of Marketing
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Jason Brown

 CEO & Chief Strategy Officer, Brown Parker and DeMarinis 
Advertising 

 jbrown@bpdadvertising.com

 Jason Brown is co-founder, CEO and Chief Strategy Officer of 
Brown Parker & DeMarinis Advertising, an internationally-recognized 
healthcare marketing agency that works with healthcare systems to 
create brand lift, improve staff engagement, increase patient 
volumes across service lines, boost high-value payer mix and 
develop new physician-referral patterns.
A pioneer in hospital marketing, Jason believes healthcare systems 
should be the most beloved brands in the world. (He knows they 
aren’t…yet.)
Since the agency's founding in 2002, Jason has successfully worked 
with more than 100 healthcare brands, including regional and 
national healthcare systems, community hospitals, academic 
medical centers and Fortune 500 companies.

Jason Brown
CEO/Chief Strategy Officer 

Brown Parker & DeMarinis Advertising
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Brandon Murphy

 President & Chief Strategy Officer, 22squared

 brandon.murphy@22squared.com

 Brandon’s personal mission is to use the power of ideas to change 
the world for the better. At 22squared, Brandon used this mission to 
reinvent, reposition and rename a decades old agency, positioning it 
for success in the modern marketing age while tripling the size of 
22squared during his 14-year tenure. He oversaw strategy efforts on 
Effie award-winning campaigns for Costa Rica Tourism, Buffalo Wild 
Wings, Lincoln Financial, American Standard, and oversees strategy 
for Baskin Robbins and legacy client Publix Super Markets. Most 
recently, Brandon helped architect the rebrand of Adventist Health 
System and launch the AdventHealth brand.
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President/CSO
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