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Today's Daily Briefing = View the Archives

Around the nation: Why HCA
Holdings just rebranded as 'HCA
Healthcare'

Print Today's Stories

Bite-sized hospital and health industry news
10:29 AM - May 4, 2017

» Arizona: Banner Health has tapped Hoyt Skabelund to serve as CEQ of Sterling Regional MedCenter.
Skabelund, who previously served as CEQ of Banner Churchill Community Hospital, succeeds Jeff Shelton,
who stepped down from the role because of a "personnel matter.” In his new role, Skabelund will also oversee
hospital operations in the health system’s rural communities, including California, Colorado, Nebraska, Nevada,
and Wyoming (Journal-Advocate, 5/1)
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Why branding in healthcare is more

: HEALTHCARE
important than ever, and how to WITH ANALYTICS
connect with consumers

A simple message, buy-in from leadership and stakeholders, and
respect for the consumer are all components of a successful brand
strategy.

e Jeff Lagasse, Associate Editor
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With the new name, the faith-based health 0‘ s
TOPICS system says it 'will move to being one c ' » New Jersey: Fraternal twins Danielle Grant and Kim Abraham have given birth to baby boys on the same day,

consumer—centric, connected and identifiable !ust one room apart at Ocean MedmalCentqm Brick, New Jersgy.Whlle the twins said they didn't Breaking News. In-
Workplace o 5 intentionally get pregnant around the same time, they did opt to induce their pregnancies on the same day, Depth Reporting. Best

national system of care for every stage of life April 28, after their coincidentally matching due dates—April 22—came and went. Grant gave birth to her Practices.

and health. second child, Roman, at 11:42 a.m. ET, and Abraham, a first-time mother, gave birth to her son, Aaron, at 3:21 - Delivered to your inbox daily.
Wellness p.m. ET (Carino, USA Today, 5/1). Advent Health

g - n N P What's in & brand? A lot, as it turns out, and the impertance of branding is only

Business Strategy » Tennessee: HCA Holdings CEO Milton Johnson on Tuesday announced the health system has changed its Groning i he Bealttcare shice. particulary v an era defined by conaurnerisen

KEY TAKEAWAYS o name to HCA Healthcare, one of several rebrandings by the system over the years. The change, approved last RN -

Mdoseof pai week by the system's board of directors, takes effect on May 8. "Our new name is more reflective of our mission

Consumers - medication and the broad spectrum of care we provide to our communities and the dedication of our caregivers to our It's a new world for many providers, who typically haven't had to put much

= Rebrand reflects transition to consumer-focused Proxima dosis dé patients in our vast network of inpatient and outpatient facilities across our 42 U.S. markets and the U.K.," thought into their publicimage and cutreach. But the healthcare industry of old is

healthcare. £ evaporating, making way for a marketplace that looks more like retail.

Patient Exnerience Johnson said (Ellison, Becker's Hospital Review, 5/3).
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HCA North Texas hospitals adopt the Medical Ci
Partners HealthCare plans to rebrand as it focuses on system o P w

Adventist Health unveils new branding, logo, mission
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Q&A: North Shore-LIJ Health System
Rebrands as Northwell Health in 2016

Posted January 7, 2016 by R. John Fidelino

The Stunning New 2( ot
Discover the incredible new 2019 Toyotas and
Toyota Vehicles

f ¥in

Tehachapi Impotence &
Incontinence Center

North Shore-LIJ is now

Home > Providers

Octaber 24, 2017 01:00 AM

Ascension rebrands six markets to streamline
care

ALEX KACIK

Employees mark the rebranding of HCA hospitals in North Texas as Medical City Healthcare at Medical City Dallas.
TERRY COCKERHAM MEDICAL CITY HEALTHCARE

“"Treatment, Cance
Detection & More!

Medical City Healthcare. And the company’s 13 area hospitals, which have operated under a variety v
of monikers, will all adopt the Medical Citv name. f v 880

HCA hospitals in North Texas are getting a new name.

¥ &

The expansive healthcare network, which has operated as HCA North Texas, will now be known as
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Healthcare and community well-being in
California, Hawaii, Oregon
and Washington

Serving more than 75
communities, 20 hospitals,
250 clinics and 4,500 providers



Federated

Hospital

Fee For Service
Patient Centered
Sharing

Provider, Payer, Supplier

Operating
Health
Value/Risk
Patient & Population
Living

Partner
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ONE Adventist Health starts here.
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Brand Wordmark Brand Symbol
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Living God’s Love by inspiring health,

MISSIOn wholeness and hope
“By the end of 2020, Adventist Health with our
Strateg|c Vision engaged physicians, workforce and community,
will transform health...
B h . Be Love | Be a Force For Good | Be a Mission
enaviors Owner | Be Welcoming | Be Brilliant
Bra nd At one with our mission
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PACIFIC NORTHWEST NORTHERN CALIFORNIA CENTRAL CALIFORNIA SOUTHERN CALIFORNIA

Market-Level Strategy Creative Refinement Media Buying Service Line Promotions Events

System-Directed,
Regionally Deployed

N\
Adventist Health\N\

BRAND GOVERNANCE

Budgeting Strategy Reputation Campaigns Service Line Campaigns Digital Properties Research Scalable Content
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5 $12B
Hospitals Revenue
5M+ 30K
Patients Employees
served
annually
af

AdventHealth




“i*Adventist

CENTRAL TEXAS
MEDICAL CENTER

Gordon Hospital » m@ IEIL(?E;’?%L

\ ParkRidge CTMC j Chl%)(f:vi;/lauey ) Shawnee Mission

UM/: of Adventist Health Systen

FOUNDED ON FAITH. FOCUSED ON FAMILY. MURRAY MEDICAL CENTER

-

Porter Adventist Hospital HEALTH" r( } Eﬁxu?es I—I-|!Sa|'!§|h M Metroplex

o ADVENTIST MEDICAL CENTER = FOR? wozTH SOETH Health System
HINSDALE wr B SCOTT&WHITE HEALTHCARE

@CentraCare "\dventist FLORIDA HOSPITAL

FLORIDA HOSPITAL URGENT CARE
MEDICAL GROUP



Wholeness



Terry Shaw Named CEO







Spiritual Care In the Outpatient Setting
Care Navigation
Consumer Engagement Tools

Unified Cultural Framework
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SENIOR BRAND GOVERNANCE




Bringing Your Brands To Life
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Wholeness



Wholeness as a
cultural movement

#teelingwhole



feel whole.



GREAT=R
g o
WHOLE

ouu-rn
WH LE

& atermiely
S, |

- |

X X

X 2

@

)4

* o~ ¥ {"5 .
ﬁinf.-s e

‘ '~'.l§.== s v\ Pt

So. \\"—‘. _1

S

X2

(2

S

7
.4

o l,_{: ‘
*(!. A

\‘(‘ .\\l

h o

M ¥4 F s "‘(
, A L A N 5
‘3‘ o AT g AR




Video 1
AdventHealth

“’Transition Commercial 60-Seconds”



Video 2
AdventHealth

“n

Launch Commercial 60-Seconds”



feel reliefby monday
#1_ ' nearby

AdventHealth

-
AdventHealth

Centra Care

Jan_Gamer

Just left Centra Care. Feeling better already.
#UrgentCare




Video 3
AdventHealth
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Urgent Care 15-Seconds”
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Living God’s love

by inspiring health,

-
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wholeness and hope.
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Video 4
Adventist Health

“’Launch Event 90-Seconds”



Video 5
Adventist Health

“Inspired By You 60-Seconds”
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Together inspired.
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Together inspired.
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360-Degree View

Source: The Wallpaper
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Brand Basics

Brand Architecture
Visual Identity
Activation Planning

Brand Basics

Core Elements
Guidelines

Verbal Identity S
Media Testing

|
Brand Extension

* Messaging Framework
* Patient / Physician
Experience Mapping

Communication /
Operational Tools

* Corporate and Marketing
Collateral System

Environments

|
Brand Education, Training
and Governance

* Employee Value Prop and
Brand
Ambassador Program

|
Brand Launch and
Awareness

* Brand Awareness / Launch
Teaser Campaign
* Brand Reveal Video

Media & Advertising Campaign Development

* Iconography & .
Infographics .

Websites and Digital .
Properties .
PowerPoint System .
Stationery System

Signage .

Brand Implementation
Briefings

Brand Education

Online Brand Management

CEO Launch Message and
Presentation

Employee Gift

Launch Event and
Supporting Materials

Stock Photography
Custom Photo Shoot
Motion Graphics

ID Badges
Promotional /Apparel Items
SME Specific Guidelines

Tradeshows and Events

Brand Governance Program
Brand Help Desk

Brand Performance Tracking
Study (Baseline Study)

Launch Brochure / Brand
Book

Managers Toolkit
Communications Plan

Communication /
Operational Tools
Conversion

New Patient, Admission
& Discharge Kit

Signage Continues
Environmental / Experiential

Brand Governance
Continues

Campaign Continues
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wl! Sprint LTE 12:39 PM

.= AdventHealth 5 15, ool - R & T _ : 4 Happiness on Repeat
Help your @0 in <3 minutes: Speed walk, jog, or sprint for 15
seconds,

rest 45 seconds, and repeat 3x. #AmericanHeartMonth

Sl

._= AdventHealth

1,871 subscribers

. feel whole.

LEARN MORE

HOME VIDEOS PLAYLISTS CHANNELS ABOUT

‘ [ I

AdventHealth

1 et
Il LS NN

Help manage

your parents’ »

medications. e ‘ 3 : Don't Worry, Be Happy
; / Bobby McFerrin

Simple Pleasures

It’s a beautiful day. Let your bright side shine. ‘g
feel whole AdventHealth

ch Home  Following

From the
healing power
of music to

a powerful
network

of care.

We're here to help you

feel whole

AdventHealth

3.4m monthly viewers

Skip to Pandora Skip to Pandora

- &
4m Follow

@ www.adventhealth.com

o«
AdventHealth
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Karia Leibham | am never inclingd 1o coMmimunicate with a
business, but | amailed Advent Health to applaud their
commarcial! 5o positive!

pearizacseiz08 Blessed 10 wokurteer with
¥ these lavely ladies 3t Advent-ealth for

Love - Begly - Massage - dd
Littlebit722 @littlebit722 - Feb 18

Replying to @AdventHealth
Love this commercialll Now | need the words to it, lol!

e
L
a John Clark Yay! The new sign is hera!

Reply - Message - 3w

139 thes

M  charicytait « Follow

Tarpen Sorings, Flords

o Karen Gill | find this ad the most uplifting, inclusive ad that |
have ever seen. The song accompanying it is a perfect match. |
have to stop and watch and listen every time | hear it. Just how
care and caring should be.

Like - Reply - Message - 2d Q1

charicytait And just like that we are all one!
From Florida Hospital North Pinellas to
AdventHealth North Pinellas.....

1%

@ Kimbi Ruth Ayers Our CEO said that once we look at the logo
and see the Cross, we can never unsee it.
. . True.
P O S I t I V e fee d b aC k It is a reminder that we are daily extending the healing ministry
of Christ to our community, our patients, and to each other.
Grateful for the Cross this new year! Blessed to be a part of the
AdventHealth Waterman Team'\y/

Erica Poole | LOVE this commerciall Undoubtedly, one of the

Like - Reply - Message - 3w O best commercials | have ever seen.
Like - Reply - Message - 20h - Edited O
9 Michelle Andoling A great New name !! Wonderful staff 1!
Like - Reply - Message - 2w Surfsup12 .
'/) carymoody Follow ~
Mary Reinkemeyer b AdventHealth Kansas City Replying to GAdventHealth
January 3 at 2:03 AM - @

Not a customer. | just want to say thank you

| ove your new TV commercialv for this commercial. It is so positive | literally
stop what | am doing and watch the entire
@ Greg Carrall One of my favorile commercials ever! way through! '

ﬂ 3

Like - Reply - Message - 1w




Relief
Better
Contfidence
Hope
Assured

Peace of Mind

—ER

Centra Care

—— Cardiovascular

—— Cancer

Women'’s

— Peds



Video 6
AdventHealth

“Cardiovascular 15-Seconds”
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Here are my alternative corporate logos (pardo




s\ dventist

Health Plan




*  AH Human Performance Hub

Why Human Leaming and
Performance? Development
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MORE RESOURCES > Benefits'and More

Personal & Professional Wellbeing

» Human Performance
I e @ Leadership (Private)




How'd you get up here?

r

=z
a i '*’ A } ‘}\;@ﬁ "z& m\\.u
Adventist Health e ‘f .e ; %ﬁ.

,)" ,ﬁ- a‘i’v, i

I’l.
s "* W, uf'ﬂ ’(f, S




%

AdventHeadlth









-









% _ N\,
AdventHealth ‘ Adventist Health\\

Start With Why

Go All-In
Go All-Out

Stay Strong




What’s Next?




Video 7
AdventHealth

“DJ Commercial 60-Seconds”



Video 8
Adventist Health

“Women’s-She is amazing 30-seconds”
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Joshua Cowan

= VP Strategy and Communication, Adventist Health Adventist 1 ltnha&
ventistinea
= CowanJR@ah.org

= Joshua Cowan is driven by a belief that healthcare must evolve as
an industry to achieve its purpose. He is committed to expanding
the scope of the healthcare industry from healing patients to
transforming the health experience of communities. Joshua Cowan
As the strategy/communication executive for Adventist Health, a T st
faith-based, nonprofit integrated health system serving more than 80
communities on the West Coast and Hawaii, he led a 2017 initiative
to align 20 hospitals, 350 clinics and all services under a shared
identity. Joshua now leads system-directed / regionally-deployed
marketing, communications and strategy functions to support the

shared mission and brand.
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Sharon Line Clary

= VP Marketing, AdventHealth Orlando

_ AdventHg:llth
= SharonLine.Clary@AdventHealth.com —

= For the past 23 years, Sharon has been with AdventHealth (formerly
Florida Hospital) in various roles including marketing, strategic
planning, business development, physician recruitment, community
relations and philanthropy. Currently, she is Vice President of  Sharon Line Clary
Marketing for the flagship of the organization in Orlando, Florida. Adventeath, Cental Forida Do
Here, she oversees strategic marketing and sales for the nationally
ranked health care system which cares for more patients than any
hospital in the country. AdventHealth Orlando encompasses 10
hospitals, 11 emergency rooms, 24 urgent care centers, dozens of
outpatient facilities/services, a 600+ employed multi-specialty

physician practice and 2,500+ medical staft.
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Jason Brown

= CEO & Chief Strategy Officer, Brown Parker and DeMarinis
Advertising

= ibrown@bpdadvertising.com

= Jason Brown is co-founder, CEO and Chief Strategy Officer of
Brown Parker & DeMarinis Advertising, an internationally-recognized
healthcare marketing agency that works with healthcare systems to . JasonBrown
create brand lift, improve staff engagement, increase patient Sroun Paker & Deann's Advrtsin
volumes across service lines, boost high-value payer mix and
develop new physician-referral patterns.
A pioneer in hospital marketing, Jason believes healthcare systems
should be the most beloved brands in the world. (He knows they
aren't...yet.)
Since the agency's founding in 2002, Jason has successfully worked
with more than 100 healthcare brands, including regional and
national healthcare systems, community hospitals, academic
medical centers and Fortune 500 companies. TN



mailto:jbrown@bpdadvertising.com

Brandon Murphy

= President & Chief Strategy Officer, 22squared
= pbrandon.murphy@22squared.com

= Brandon’s personal mission is to use the power of ideas to change
the world for the better. At 22squared, Brandon used this mission to
reinvent, reposition and rename a decades old agency, positioning it
for success in the modern marketing age while tripling the size of Brandon Murphy
22squared during his 14-year tenure. He oversaw strategy efforts on 22square
Effie award-winning campaigns for Costa Rica Tourism, Buffalo Wild
Wings, Lincoln Financial, American Standard, and oversees strategy
for Baskin Robbins and legacy client Publix Super Markets. Most
recently, Brandon helped architect the rebrand of Adventist Health

System and launch the AdventHealth brand.
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