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Healthcare and community well-being in

California, Hawaii, Oregon          
and Washington

Serving more than 75 
communities, 20 hospitals,     

250 clinics and 4,500 providers
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Mission [ƛǾƛƴƎ DƻŘΩǎ [ƻǾŜ ōȅ ƛƴǎǇƛǊƛƴƎ ƘŜŀƭǘƘΣ 
wholeness and hope

Strategic Vision

Behaviors

Brand

ά.ȅ ǘƘŜ ŜƴŘ ƻŦ нлнлΣ !ŘǾŜƴǘƛǎǘ IŜŀƭǘƘ ǿƛǘƘ ƻǳǊ 
engaged physicians, workforce and community, 
ǿƛƭƭ ǘǊŀƴǎŦƻǊƳ ƘŜŀƭǘƘΧ

Be Love | Be a Force For Good | Be a Mission 
Owner | Be Welcoming | Be Brilliant

At one with our mission

ONE Adventist Health starts here.



BRAND GOVERNANCE

Budgeting Digital PropertiesService Line Campaigns Research Scalable ContentReputation CampaignsStrategy

Market-Level Strategy EventsService Line PromotionsMedia BuyingCreative Refinement 

System-Directed, 

Regionally Deployed





Hospitals

$12B 
Revenue 

50

5M+
Patients 

served 

annually

Employees

80K



It all began in 

2012

Strategy



Wholeness



Terry Shaw Named CEO





Consumer Engagement Tools 

Unified Cultural Framework

Spiritual Care in the Outpatient Setting

Care Navigation



Wholistic

Exceptional

Connected

Affordable

Viable



SENIOR BRAND GOVERNANCE

National Branding Market Volume Driving 

BRAND COLLABORATIVE

Best Practices  |  ROI  |  Ignite/Foster innovation |  Creative Solutions  |  Inspire Leadership Growth



Bringing Your Brands To Life





Wholeness



Wholeness as a
cultural movement

#feelingwhole







Video 1

AdventHealth

ñòTransition Commercial 60-Secondsò



Video 2

AdventHealth

ñòLaunch Commercial 60-Secondsò



feel relief by monday  
#1 ER nearby

feel better  
by tomorrow morning



Video 3

AdventHealth

ñòUrgent Care 15-Secondsò







Video 4

Adventist Health

ñòLaunch Event 90-Secondsò



Video 5

Adventist Health

ñInspired By You 60-Secondsò




