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New Values Rollout
As part of 125th celebrations, 
Gillette Children’s refreshed our brand, 
including new mission, vision and values.

The marketing and communications team led a rollout plan that 
included numerous initiatives ranging from apparel to visuals. 

A toolkit for departments included fun recognition items as well as 
a traveling unicorn stuffed animal that is shared between team 
members for demonstrating the values.



The story of updating our values.
Our values are vitally important in guiding our work at every 
level, from daily decision making to large strategic projects.
• In concert with our 2022 brand refresh, the process 

engaged stakeholders from across Gillette—including our 
Diversity, Equity and Inclusion Council—to ensure that the 
values resonate and hold meaning for all who carry out our 
mission.

• By updating our values, we can better support our bold 
vision of a world in which every child is able to create their 
own story.
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Recognition Toolkit

A toolbox with cards, post-its, and our mascot (Jessie the unicorn) were developed as 
part of recognition for exhibiting values.



Leader Guides
After launch, each month 
from Sept-Dec 2022, a 
video and discussion guide 
was released for leaders to 
encourage discussions 
with their teams.



Banners and Recognition



T-shirt Campaign

T-shirts were created and staff purchased in a "pop-up" shop.


